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This book assesses the role of cxpeiicie . a6

marketing their schools and examines the treedon ol hieads 1o defin
own role, mterpretlng the 'Market' and assessing the mapact of
national policies in education. The book is important for :
understanding of education: in understanding the challenges e
by the head teacher in the process of 'marketing the school' :
personal strategy for its pursuit. It also has lmportance, not ¢
the school as an organization and how its members ¢
but also in terms of the decision- makmg structure lll

and the relevance of the findings of this work to fi
of headship in Kenyan schools This book is qui

admlmstratlon and management.

The subject of this book is very relevant not only _
(England) where the analysis is based, but for the
increasing demand for better education, quality assu
schools. j
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This book assesses the role of experlence in ldeas of head-__‘.
teachers about marketing their schools and examines the_‘:;
freedom of heads in defining their own role, interpreting thé:f
‘Market,” and assessing the impact of changing national policies?
in education between 1983-1993 in England. It also identiﬂes:t‘
methods used by head teachers as marketers of their scho" ar
assesses the role of the medla m school marketing-; |




